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SUBJECT: Media Studies YEAR GROUP: 12&13 
COURSE: 

A LEVEL 

EXAM BOARD: OCR 

SUBJECT INTENT: Our vision is to develop independent, critical, and creative thinkers who can confidently analyse and produce media in a rapidly evolving 
digital world. Through in-depth study of media language, representation, industry, and audiences, students gain a sophisticated 
understanding of how media shapes perceptions and influences society. A Level Media Studies equips learners with the academic and 
practical skills needed for further study or careers in media, communications, and related fields. 

 
TERM TOPIC / LINK TO 

BIG IDEA 
CORE LEARNING KEY CONCEPTS SEQUENCING LINK TO 

SPECIFICATION 

Autumn 1 
 

NEWS Analyse the production, 
representation, and consumption of 
newspapers including tabloids and 
broadsheets. Focus on media 
language, audience targeting, and 
economic contexts of print and 
digital news. 

Media 
language, 
representation, 
industry, 
audience, 
regulation, 
digital 
convergence, 
ideology, genre 
conventions. 

Learners start with study of newspaper industry 
structures and key terminology, then analyse print 
and online newspaper case studies, followed by 
audience and economic changes, finishing with 
exam skills. 

AS and A Level - 
Media Studies - 
H009, H409 

Autumn 2 

FILM INDUSTRY  
& RADIO 

Radio - Explore radio production, 
language, representation, and 
audience engagement. Consider the 
impact of digital technology and new 
platforms on radio industries. 
Film - Study of film industry and the 
changes in representation over 
different eras. 

Media 
language, 
representation, 
industry, 
audience, 
regulation, 
digital 
convergence, 
ideology, genre 
conventions. 

Radio - Begin with radio conventions and sound 
analysis, study key radio genres and stations, then 
explore changing technologies and audience 
reception, ending with exam practice 
Begin with study of two films from different eras, 
continue with Disney analysis of the impact on the 
industry. 
 

AS and A Level - 
Media Studies - 
H009, H409 
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Spring 1 
 

VIDEO GAMES Understand video games as 
interactive media, focusing on game 
mechanics, narrative structures, 
player agency, and representation. 
Study industry contexts, audience 
engagement, and technological 
advances shaping game production 
and consumption. 

Interactivity, 
gameplay 
mechanics, 
narrative, 
representation, 
audience/player, 
industry, genre, 
technology, 
immersion, 
identity. 

Begin with key concepts of interactivity and 
gameplay, then analyse different game genres and 
narratives. Explore representation and player 
identity, followed by industry structures and 
marketing. Finish with case studies and exam-
style evaluative practice. 

AS and A Level - 
Media Studies - 
H009, H409 

Spring 2 

NEA – 
RESEARCH 
PHASE 

Develop skills in planning and 
producing a media product (e.g. 
magazine, video, website) that 
meets a specific brief.  

Media language, 
audience, 
representation, 
genre, planning, 
production, 
evaluation, 
digital media 
tools. 

Start with unpacking the OCR brief and reviewing 
exemplar work. Move into research and planning 
(moodboards, storyboards, scripts), followed by 
production (photography, editing, layout). 
Conclude with the evaluative analysis that 
explains how the product meets the brief and 
applies theoretical understanding. 

 

AS and A Level - 
Media Studies - 
H009, H409 

 

Summer 1 
 

NEA – 
PLANNING 
PHASE 

Demonstrate understanding of 
media language, audience 
targeting, genre conventions, and 
representation, along with reflective 
evaluation. 

Media language, 
audience, 
representation, 
genre, planning, 
production, 
evaluation, 
digital media 
tools. 
 

Planning (moodboards, storyboards, scripts), AS and A Level - 
Media Studies - 
H009, H409 
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Summer 2 

REVISION FOR 
EOY EXAMS/NEA 
PRODUCTION 

Production of NEA component 
(either magazine or music video 
brief) 

Media language, 
audience, 
representation, 
genre, planning, 
production, 
evaluation, 
digital media 
tools. 
 

Production of the NEA including 
filming/photoshoots 

AS and A Level - 
Media Studies - 
H009, H409 

 

TERM TOPIC / LINK TO 
BIG IDEA 

CORE LEARNING KEY CONCEPTS SEQUENCING LINK TO 
SPECIFICATION 

Autumn 1 
 

TELEVISION/ 
MAGAZINES 

Television: Understand television 
production and genre, focusing on 
audience interaction, 
representation, and the impact of 
technology. Study different types of 
TV programming and their 
social/cultural contexts. 
Magazines: Explore how magazines 
use media language to target 
audiences and construct 
representations, considering both 
print and digital formats. Study the 
role of industry, genre conventions, 
and how social and cultural contexts 
shape content and design. 

Genre, 
representation, 
audience, 
industry, 
regulation, 
technology, 
scheduling, 
public service 
broadcasting. 
Media 
language, 
representation, 
audience, 
industry, genre, 
ideology, 
branding, 
identity. 

Introduce TV genre and industry context, analyse 
case studies of different TV genres and styles, 
explore audience theories, then prepare for exam 
with practice questions. 

 
Begin with analysing magazine conventions (cover 
layout, headlines, typography, images), then 
explore representation (e.g. gender, ethnicity, 
lifestyle). Examine audience engagement and how 
industry context (commercial vs niche) affects 
production. Conclude with comparative analysis 
and practice exam responses. 

AS and A Level - 
Media Studies - 
H009, H409 
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Autumn 2 

MUSIC VIDEOS Examine music video as a genre 
combining audio and visual media. 
Study narrative, representation, and 
music industry contexts alongside 
media language and audience 
engagement. 
 

Media 
language, 
representation, 
audience, 
ideology, genre, 
industry, 
semiotics, 
consumerism. 

Start with advertising theory and semiotics, analyse 
print and digital ads, explore audience targeting 
and representation, then focus on evaluation skills 
for exams. 

AS and A Level - 
Media Studies - 
H009, H409 

 

Spring 1 
 

ADVERTISING 
&MARKETING 

Study how advertisements 
communicate messages using 
media language, target audiences, 
and represent identity and 
consumer culture. Understand 
industrial and economic influences. 

Media language, 
representation, 
audience, 
ideology, genre, 
industry, 
semiotics, 
consumerism. 

Start with advertising theory and semiotics, 
analyse print and digital ads, explore audience 
targeting and representation, then focus on 
evaluation skills for exams. 
 

AS and A Level - 
Media Studies - 
H009, H409 

Spring 2 
Recap of all 
Units 

All Units All concepts Conclude with comparative analysis and practice 
exam responses. 

AS and A Level - 
Media Studies - 
H009, H409 

 

Summer 1 
 

Exams – Final 
Revision 

Final exam mastery – how to get an 
A 

All concepts 
 

Conclude with comparative analysis and practice 
exam responses. 

AS and A Level - 
Media Studies - 
H009, H409 

Summer 2 
Exam Leave    AS and A Level - 

Media Studies - 
H009, H409 
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